
TYPES OF BUSINESS RESEARCH QUESTIONS

Business research can be done for anything and everything. In general, when people speak about business research it
means asking research questions to.

Focus Groups to Discuss the Product Focus groups typically consist of a small group of people consistent with
a target market profile that discuss a product or service. For those questions, you can survey or interview
customers to find answers and insights. How long have you been a customer? For example: A research can be
conducted to analyse effect of good educational facilities in rural areas. Who are our top competitors? But a
few data points are not enough. A case study research is conducted to find out what were the challenges faced
during the project, what was the scope of their work, what objective was to be achieved and what solutions
were given to tackle the challenges. For example: A research can be conducted to understand relationship
between colors and gender based audience. If I could get an answer to only one question, what would it be?
How much website traffic do our competitors receive? In simple words, it can be stated as acquisition of
information or knowledge for professional or commercial purpose to determine opportunities and goals for a
business. Such a method can enable a researcher to dig deeper if the target market focused more on screen
size, features or colors of the phone. Using these inferences are made to point out the benefits that the
customer enjoyed for choosing their specific firm. Surveying your personal network Again, it can be a great
starting point to talk to friends and colleagues. What sources are driving traffic to our competitors? But asking
questions is only half the process. This was proven through experimental research and was a key finding for
many business owners across the globe. With advancement in technology, now surveys can be sent online
through email or social media. Questions for competitive analysis Some market research questions will require
research to find the answers. Such a research may be useful in business research as it can let the product
company know some behavioral traits of its consumers, which can lead to more revenue. For tips on how to
conduct a thorough competitive analysis , download our free competitive analysis template. Ask yourself the
following questions: What business decisions do I want to make from this research? Use the market research
questions in this post to direct your inquiries to your business, customers, and industry. Who should we talk
to? Will this market grow or shrink in the future? Such a research can help understand patterns, relationships,
trends, etc. Such a method enables a researcher with a larger sample than the interview or a case study while
taking advantage of conversational communication. Hence, such research was a boon to the hospitality
industry. Given the investment and technical requirements for designing and conducting primary research, we
recommend you employ a market research professional or company if you decide to undertake primary
research. Experimental research Experimental research is based on trying to prove a theory. Mine your internal
information sources Within your organization, there may be several untapped resources that can provide
valuable information. Such a research is carried out using existing information that is available from various
sources, although care has to be taken to validate the sources from where the information is going to be
collected. It is a systematic empirical investigation using statistical, mathematical or computational
techniques. Such methods usually start with data collection and then proceed to statistical analysis using
various methods.


