
TRAVEL AGENCY BUSINESS PLAN PPT SLIDESHARE

This is a Business plan that How you can start your firm of travel Agency in Pakistan. This is helpful for those who are
looking for a Business.

Our personal selling marketing strategies will rotate around keeping in touch with hotels and travel agencies
for major customers, and advertising for more individual customers. In a nutshell, we do not just intend to
market and sell our service, but to market and sell travel solutions and a total-quality environment. We are on
the brink of penetrating a lucrative market in a rapidly growing industry. Even with the pessimistic figures
approach we would end with a billion dollar company in the fifth year. Hence we need to be continually
communicating with the client, including hotels and lodges so as to ensure that we are constantly available to
the client meeting their expectations. After initial funding, project will generate enough money for its future
success. If our project makes sense for you then kindly contact me sunjaiveersingh gmail. This shall be
undertaken through recruitment of a professional team and the provision of good quality custom-designed
travel packages, catering to the client's particular needs. We intend to establish a good rapport with all the
relevant stakeholders, especially hotels and travel agents. Zero hidden costs. Hence our key success factors
will include the following: Excellence in fulfilling the promise: We intend to offer completely enjoyable,
comfortable and informative travel excursions that will ensure that travelers are thoroughly satisfied and
appreciative at the end of their trip. The marketing will convey the sense of quality in every picture, every
promotion, and every publication. The total no visiting are 7 million. Along these lines the company intends to
implement advertising, personal selling and direct marketing strategies to the target markets. We are fully
committed to supporting growth and development in the tourism and overall economy of Botswana. This has
mainly been due to the advent of a 'borderless' world and increased information dissemination about the
majestic sceneries throughout the world, with the southern African region being no exception. We shall
position ourselves as a quality commercial transportation operator that provides customer-need fulfillment,
enjoyment, reliability and a good image. Contribute positively to our communities and our environment. We
are already receiving lot of traction from investors around, but we are interested in partnering with someone
who believes in our DNA and would stick to us for long time. This is absolutely the right time to start a
venture in India. This is particularly so with the organization looking at establishing a clear advantage s in an
increasingly competitive market. Marketing material shall be professionally done so as to be reflective of our
intended image and reputation. This element will assist in differentiating us from our competitors and
contribute towards the development of a sustainable competitive advantage. Or customer can mix with
different categories. We will provide clients with the opportunity to focus on their core activities whilst their
transportation side needs are fully satisfied.


