
STARBUCKS MARKETING MIX ESSAY

Its product-mix expanded from 8 main categories of drinks types and 7 food categories (Starbucks web) to keep up with
the momentum and to satisfy more.

Making the right decisions depends on several variables. The marketing mix that Starbucks Coffee Company
developed is unique, unconventional, somewhat risky, but most importantly, extremely successful for over 40
years. It stresses the "mixing" or blending of various factors in such a way that both organizational and
consumer target markets objectives are attained Wikipedia. Starbucks' prices reflect cost of coffee beans,
sugar, geographical areas, and the overall experience. We have no patent on anything we do and anything we
do can be copied by anyone else. The above factors make the cost of switching from coffee to other substitutes
low. Currently, Starbucks enjoys the largest market share with other corporations such as Costa coffee, Tim
Horton, and Mc Donalds with other companies taking the other share of the market. Positioning of a product is
a sum of the attributes which are normally described by the customers. It has crafted an exclusive and
extraordinary experience for its loved customers. These suppliers depend on the growth of the coffee
companies such as Starbucks. Apart from Coffee, Starbucks also serves tea. Place: Starbucks stores hold an
important place in the marketing mix of Starbucks. Moreover, after discussing the relevant theories and
concept, the recommendations for Starbucks are the face-to-face Starbucks- A Coffee-shop Chain Takes The
World words - 23 pages the marketing mix of Starbucks and the adoption possibilities for Germany.
According to Wikipedia. Its reward programs another method of gaining customer loyalty and popularity. The
idea behind the marketing mix 4 P's is to not include the customer into the mix, but rather to build a marketing
strategy that is around the customer. Tazo Zen: A type of green tea with lemon grass and spearmint. Type of
paper: Essay This essay has been submitted by a student. Through its popularity worldwide, Starbucks makes
reassurance by providing the highest quality of coffee. The goal of the STP process is to guide the
organization to the development and Related Documents Essay Marketing Mix Marketing mix for competitive
advantage: Introduction: The main intention of market research is to analyze the demand of customers. Get
Essay Serving coffee is a common part of any restaurant business, but a successful marketing mix will cause a
common product to become uncommon and unique to the consumer. There, I visited Starbucks? Starbucks
prices largely are also based on manufacturing. Its consumer packaged goods products are available across 40
countries at grocery stores, airports, hotels and convenience stores. Even though the action bared a high risk, it
proved to be a good decision and made Starbucks popular in the city. Because of the small shop, Schultz
decided to open another store just across the street from the first store. When Schultz went on holiday in Italy
one year later, he was impressed by the popularity of the espresso bars and wanted to create a similar
coffeehouse culture in Seattle. However, you will not find Starbucks products only inside its stores. Starbucks
must make sure that the organization stays with its mission statement. From sourcing to roasting and
packaging, the brand is exemplary in all areas. Starbucks has provides a good and confortable environment to
consumer, this make consumer feel apart from home or work. Some of its notable products are here: White
chocolate Mocha Frapuccino- Calorie value: calories; a blend of coffee, milk and ice with whipped cream on
the top. This marketing mix can be broken down into four categories product, place, promotion, and price.
Service - Starbucks has a reputation for providing supreme level of customer services to their consumers. They
include the , grocery and convenience stores. The company can increase the number of retail stores and add
more products in its portfolio to compete with the emerging substitutes ii. This is not an example of the work
written by our professional essay writers. Starbucks has revamped its approach to marketing. Its premium
pricing strategy complements its ethical, global and premium brand image. Starbucks is now the largest chain
in the world of coffee houses. Starbucks promotes itself through public relations in the form of a nonprofit
even such as Susan B.


