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In this article, I argue just the opposite, and any attempt to speculate on the future direction In fact, uses and
gratifications has always provided a cutting-edge theoretical approach . Studies as the progenitor of U&G theory.

I was incredibly shocked and really taken by surprise to see such numbers be recorded for the viewing of
religious television. Lastly, in the relationship between audience and media, individuals are often more
influential than the media, but not always Papacharissi,  People might have various tensions in life which they
do not want to face, so take help of media to escape from it. From another perspective, I also have to consider
the fact that since this article was in fact written in the results and data from the times the article was written
are in fact accurate but, as for the present day in which we live in one must consider how television and the
media has grown, evolved, and changed throughout the world as a whole. They are: Affective needs Affective
needs talk about emotional fulfillment and pleasure people get by watching soap operas, series on television
and movies. Other examples can be quiz programs, teaching programs, arts and crafts programs for children,
documentaries, how-to videos DIYs , etc. Tension free needs People listen to songs and watch t. Technology
Use across the Life-span The motivation and ability to use techonology has many potential practical
implications for society, especially in the contexts of health and relationships. However, uses and
gratifications researchers believe that audiences are not universally active; they study the levels of audience
activities. Uses and gratifications assume that the user has alternate choices to satisfy their need. It is a theory
that assumes that individuals actively choose specific media to fulfill their needs or wants. Television which
has many functions such as entertainment, education, and informing is the most common and the most
effective mass media. Uses and gratification theory of communication explains how people use media to fulfill
their needs. The research identified four lifestyle types whose members differed significantly on a broad range
of variables, including newspaper and newsmagazine readership, and gratifications sought from cable
television. The winners of this competition, at the same time, can be the winner of the rest of the day because
people focus on talking about the popular series and solving the issues as if the characters are real. There are
various needs which gets fulfilled by the media. As part of this initiative, new technologies were given very
high priority and were inserted in schools in order to develop both teaching and learning processes in Turkish
schools. Uses and Gratifications Theory in the 21st Century. Although scientists are likely to continue using
traditional tools and typologies to answer questions about media use, we must also be prepared to expand our
current theoretical models of uses and gratifications. In this article, I argue just the opposite, and any attempt
to speculate on the future direction of mass communication theory must seriously include the uses and
gratifications approach. Each participant that was surveyed had two consent forms, one we retained for the
documentation of the study and one for participants to keep. Mobile phones, internet, social networking sites,
etc. In fact, the emergence of more widespread wireless Internet allows individuals to access new technologies
and browse a variety of content online, which allows for the seeking of news and information, online
shopping, building relationships, and looking for social activities. We discovered differences among the five
main uses of tablets across the life-span, with older adults using tablets the least overall. For example, a recent
study by Gartner, Inc. We added 32 items from Study 1. The independent variable is generations including
four different generational groups Builders, Boomers, Generation X, and Generations Y. With this being said
there are more channels, programs, and stations in which people can now watch their religious television on.
Online media, Internet, is also being used to get information to get this need fulfilled.


